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o Pick a name 
o Design a logo 

o Buy a domain name
o Set Up Hosting for the domain
o Install WordPress
o Create a website

o Set up a Facebook 
     business page
o Create Additional social 
     media accounts  as desired

o Sign up for Google Analytics
o Install Google Analytics
o Create a FB Ad Account
o Install FB pixel

If your business is brand new, you’ll need 
to start by selecting the right name. Before 
committing to a name, check around to make 
sure it’s sufficiently original. For example, 
your state might have a searchable database of 
names already registered and in use. And think 
in terms of the web, too. Is a domain name 
corresponding to your desired name available? 
When you’ve decided on a name, hire a graphic 
designer to create a logo. You’ll need it for your 
website, social media profiles, and more. 

Your website is the online equivalent of your 
storefront. Every company needs a website in 
today’s economy. It doesn’t matter whether you 
plan to use it to sell products or simply provide 
information, it’s required. It needs to look great 
and be easy to use — and simple is better. Start 
small, and hire a pro if you need help. 
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o Create an email address 
o Set up an email list

Many businesses find that the list they keep 
of their customers’ email addresses is one of 
their most valuable assets. Select an auto-
responder service to manage your list from 
the beginning, and thank yourself later. While 
you’re at it, use your new domain to create an 
email address for yourself, too. 

A social media presence is also 
required to do business today. It will 
help you connect with your existing 
customers, and find new ones too. 
Be sure to set up a Facebook busi-
ness page (not a personal page in the 
name of your business). You might 
also find it useful to set up accounts 
on Twitter, Instagram, Pinterest, 
YouTube, and more. 

In order to evaluate how effective 
your online presence is — and to 
show ads on Facebook — set up Goo-
gle Analytics and the Facebook Pixel 
right from the start. Both require you 
to sign up first, then install a line of 
code on your website.

For more information, including a list of recommended 
services and vendors to build your online presence, visit
www.meganmallicoat.com/resources
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